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Continued from page 47

seems to offer us a new hybridized way to
analyze, store, or transmit information.
And the interactions surprise us, at times
outpacing our ability to foresee the impact
on our culture, our economy, and our
policy.”

The virtual crystal ball offers a cloudy
yet intoxicating vision — a vision still too
elusive to breed agreement. AOL’s Davis
says “at the center of the technology
revolution is the consumer.” But Professor
Douglas Lichtman of the University of
Chicago, says Davis is “wrong” on two
points: “The customer is not always right,
and the consumer does not always win.”

Davis and Lichtman were participants in
the discussion “Adapting to Rapid Changes
in Consumer Behavior,” one of eight
discussion sessions that made up the three
days of the conference.

Each of the separate discussions
included a talk followed by response from
two or more specialists in the field.

(See adjoining list.) Among the subjects for
discussion were personal privacy, the
digital divide, and the “new” economy.

To take one example, the session on
privacy featured Michigan Attorney
General Jennifer M. Granholm as main
speaker. To Granholm, Michigan’s top
lawyer, the question is “what is, and what
can be the legal baseline? . . . I think we've
got to set forth a basic privacy right that is
articulated in a law of personal identifiable
information and allow the market to
respond.” But as respondent Jonah Seiger
of mindshare Internet Campaigns noted:
In regard to personally identifiable
information (PII), “the state of the law is
muddled in the area of data privacy. The
core issue is that consumers should have
control over how their identities are
managed online. [And] there is the
question of preemption. If there are
50 different state laws, you can’t do
business well. I think it5 fair to say . . .
that the big doubt we need to confront is
the issue of federal preemption.”

Continued on page 50

MEET THE SPEAKERS

Steven Gorosh, ‘85
Executive Vice President, NorthPoint
Communications

“Bridging the Digital Divide”

Gorosh is former executive vice
president, general counsel, and founder of
NorthPoint Communications, a pioneer in
providing Digital Subscriber Line (DSL)
service. He led the fight to establish
regulatory protections to spur the
development of a competitive carrier
industry for DSL, and led the landmark
battle for line sharing.

B Half of American households have
access to the Internet, and fast-growing
broadband access now accounts for

10 percent of connections. Seventy-five
percent of households with $75,000 or
higher annual income are connected to
the Internet, but only 13 percent of those
under $15,000. African Americans,
Latinos, and people with disabilities have
lower connection rates than others.

W The “digital divide” has implications
“for a vigorous democracy” and equal
access can be a civil rights issue.

W The longer the digital divide exists
“the greater the probability that the
disparity will increase.”

Three panelists provided discussion
after Gorosh’s remarks: Professor James
S. Fishkin of the University of Texas at
Austin; Professor W. Russell Neuman of
the University of Pennsylvania; and
Professor Paul J. Resnick of the
University of Michigan School of
Information.

Rick Snyder, '82
Chief Executive Officer, Ardesta LLC

“Technology Transfer and
Tech Investing”
(luncheon talk)

Snyder, co-founder and chief executive

officer of Ardesta LLC, is dedicated to
developing the microsystems industry
through investing in startup and early
stage companies and providing business
and technical resources support. He
previously served as president and chief
operating officer of Gateway Inc.

B After a decade of great prosperity, the
downturn in the economy, for high-tech
firms especially, is “really economic reality
returned.”

B “What is the current investing climate?
The food chain is fundamentally damaged
at this time. It's a very tough environment
... and | see it continuing for some time,
perhaps out to the latter part of 2002.”

B Universities and the public sector
generally are driving the technology
transfer sector, and tech transfer will
provide the next hot opportunities. “First
and foremost, if the universities had not
gone out and done it, the Internet would
not be what we know today.” University-
sponsored research totaled $23.5 billion
in 1999, and this level of university-based
research raises issues of publication vs.
secrecy, cash vs. equity and fair
compensation, exclusivity, negotiations,
and companies themselves.

The United States needs more centers

of technological excellence. No one
questions top tier centers like Silicon
Valiey, and “Ann Arbor is on the cusp. We
have to get a little more belief in
ourselves.” A technology excellence
center needs five things: technology,
capital, an infrastructure of attorneys and
bankers, people with the skills to be
CEOs and marketing vice presidents, and
a social culture that encourages
innovative thinking.
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